YBaxkaemble KoJLJ1eru!

dI'BOY BO «Ilepmckuit HalMOHAaJIbHBIN HUCCJIEIOBATEIbCKUHN
MOJIMTEXHUYECKUNA YHUBEPCUTET» TMpuriamaer Bac mpuHsATe, ydacTue B paboTe
Bcepoccuiickoli HaydyHO-TPaKTHYECKOW KOH(EpeHIUH 10 BOMPOCAM Pa3BUTHS
TEXHOJIOTHYECKOTO MPEANPUHUMATEIHCTBA U TpaHC(epa TEXHOIOTUH.

[IpenocraBieHHbIe MaTEpHAIBI OYIYT OMyOJIUKOBAHBI B BUJIE COOpPHHKA CTaTeH
C npucBoeHHEM POCCHICKOT0 MHACKCA HAYYHOT0 IUTHPOBAHMSA.

®dopMart yyacTus B KOHQPEPEHIIMH: OHJIAalH U 3a04HO.

Crathu OAAIOTCS HA PYCCKOM SI3BIKE.

K meuaty nmpuHUMAIOTCS MaTepuasbl, HUTAEC paHee HE MyOJMKOBAaBIIUECS U
OTBEYaloIMe TeMaTuke KoHdepeHuuu. [Ipegocrapiasiemple i MyOJIMKALIMM CTaThU
JIOJDKHBI OTpa)XaTh Pe3yJIbTaThl TEOPETUUECKUX, METOJOJIOTUHYECKUX U MPHUKIAHBIX
Hay4YHBIX UCCJICIOBaHUN. ABTOpBI OEpYT Ha ce0sl OTBETCTBEHHOCTh 3a JIOCTOBEPHOCTH
CBEJICHUI, W3JI0)KEHHBIX B CTaThsiX. llojlyueHue oOpraHU3alMOHHBIM KOMHTETOM
CTaThbu W 3asBKM TOATBEPXKIACT pa3pelleHre aBTopa Ha o00paboTKy ero
MEPCOHANIBHBIX JJAHHBIX OPTraHU3aIlMOHHBIM KOMUTETOM KOH(MEPEHITNH.

[lepen myOnukaiueit Bce CTaTbU MIPOXOAT 00513aTEIbHOE PEIIEH3UPOBAHKE.

VYyactue B koH(pepeHuuu O6ecmiiaTHoe! COOPHUK Ha 3JIEKTPOHHOM HOCHUTEIE
Oyner w3naHn k siHBapro 2021 r. uiam pas3ociiaH MO JJIEKTPOHHOM MOYTe BCEM
YYaCTHUKaM.

TpeOoBanus kK 0pOPMIICHHUIO U MOIaY€e CTATHH

1. Cmpykmypa nayunoit cmamovu (cm. npu. 1):

- ®.1.0. aBTOpa (-0B), yueHOE 3BaHHE, YUCHAs CTEIICHb, MECTO PabOTHI;
- 3ar'0JIOBOK CTaThH;

- agHOoTarwus (1o 100 cmoB);

- KJII0UYEBbIE €JI0Ba (110 7 CIIOB);

- OCHOBHOM TEKCT CTaThH;

- OubnHorpapuIECKuil CIMCOK.

2. Tpebosanus Kk oghopmnenuio:
- pa3mep nucta A4,



- TIOJIs1 BEpXHEE, HUKHEE, JIEBOE U TIPABOE 2 CM;

- mpudT, nuarepsan Times New Roman, 14, uatepsan — 1,0;

- BEIPAaBHUBAHHE TEKCTA MO MTUPUHE;

- a03ar 1,25 cwm;

- OubnuorpauYECKuii CIMCOK B KOHIIE CTAThH MO al(aBUTY;

- PUCYHKH / TUarpamMMbl YepHO-0eIbIe, 110 TEKCTY CTaThH;

- (hopmyIBl BO BCTpOeHHOM penaktope hopmyn Word, o TeKCTy CTaThu;
- 00BEM CTaThH OT 2 110 4 CTpaHwII.

3. Tpebosanusa Kk nooaue cmamou.

- Ha3BaHue (aiia co crtaThed No (aMuwIMM TEpPBOTO aBTOpa, €CIH HUX
HECKOJIbKO — Hanpumep, MiBanoB_craths.doc;

- Ha3BaHue ¢aina ¢ 3asBkod — Hampumep, MBaHoB 3asBka.doc. dopma
IpeJICTaBJICHA B IPUJIOKEHUH (CM. MIPUIL. 2);

- tun daiinos Microsoft Word 97-2010 (doc, rtf);

- mnocie Oubamorpaduueckoro Coucka JOJKHA OBbITh IpEACTaBlIEHA
cienyromas nHpopMalys Ha aHTJIUICKOM f3BIKE:

®UO aBTopa (-0B) MOITHOCTHIO;

Y4EHOE 3BaHUE, yUeHas CTENeHb, MECTO padoThl, e-mail aBTopa

Ha3BaHUE CTaTbU

aHHOTALIMS

KJIFOUEBbIE CII0BA

Kpaiinuii cpox mogauu crateu 09 Hosiopsi 2020 roma. 'otoBble cTaThu
MPOCUM OTHPABJIATH MO AJIEKTPOHHOM mouTe ¢ moMmeTrkor «Ha koudbepeHuom:
info@razvedka-perm.ru.
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3ASIBKA

Ha yuactue Bo Beepoccuiickoit Hay4HO-TIpaKTHUECKOH KOH(PEPEHIIUH 110 BOIPOCcam
Pa3BUTHUS TEXHOJIOTMYECKOTO MPEANPUHUMATENBCTBA U TpaHchepa TEXHOIOTUI
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